2020 EXTERNAL MEDIA CAMPAIGN AWARD NOMINATION

This award replaces the Innovation Award of previous years, focusing on the inclusion of LGBTQ people within the promotion of your products and/or services.
HARDCOPY OR USB SUBMISSIONS MUST BE RECEIVED BY PRIDE IN DIVERSITY NO LATER THAN 5PM AEST FRIDAY 6th MARCH, 2020.  EMAIL ATTACHMENTS WILL NO LONGER BE ACCEPTED FOR SUBMISSIONS. LARGE FILE TRANSFER URLs MUST BE RECEIVED PRIOR TO MIDNIGHT SATURDAY 7TH MARCH 2020.

We can accept AWEI submissions any time before 5pm Friday 6th March 2020 (or midnight Saturday 7th March if sending large file transfer URL).
· No later than 5pm, Friday 6th March 2020 for hand-delivered, couriered or mailed submissions (hard copies, USB etc).  

· SEND TO:  awei submissions, pride in diversity, 414 elizabeth street, surry hills nsw 2010.

· Deadline for large file transfer URL (Including but not limited to Dropbox, Google Docs, ParcelPost, Microsoft OneDrive or any other internally approved large file transfer system) midnight Saturday 7th March 2020 (note: file attachments will not be accepted within emails).  Send to awei@prideindiversity.com.au with a copy to dhough@acon.org.au
	NOMINEE DETAILS

	Name of the Campaign being nominated:
	Please enter name as you would like it to appear on certificates or any awards if applicable

	Campaign development:
	Date range within which the core of the campaign work was developed (may include 2018/2019)

	Launch date:
	Launch date of the campaign

	Campaign duration:
	Active campaign duration date-range (may include ‘ongoing’ with an indication of ‘end’ expectancy)

	URL of campaign video (if applicable):
	(if not online, but included within materials, please indicate name of file)

	Permission to use video:
	PLEASE RESPOND: 
Should you be the winner of this award, do you give us permission to show your campaign video at the Awards Event?   YES / NO

	Key Focus/Messaging of Campaign:
	Please articulate key messaging/focus of the campaign as it relates to LGBTQ audiences


	NOMINATION CONTACT DETAILS

	Contact Person for nomination:

	Name:

Postal address:
Phone number:

Email:


PLEASE READ THROUGH ALL THE NOMINATION QUESTIONS before entering any information to ensure that you place your nomination data within the right sections.
Campaign Design & Development 

	CAMPAIGN DESIGN & DEVELOPMENT

	(a)
	To what degree were LGBTQ people consulted in the development of the campaign or in LGBTQ applicability?
Please indicate the degree of any LGBTI stakeholder/community consultation.



	(b)
	To what degree were LGBTQ people featured within the campaign?
Please indicate the degree to which LGBTI people were featured in the campaign.




Reach of Campaign

	REACH OF CAMPAIGN

	(a)
	Please identify the medium of the campaign (television, social media, radio, print, other) and approximate reach (if possible).

Please include as much evidence as possible to support your response.




Recognition
	RECOGNITION

	(a)
	Please identify whether or not the campaign received any recognition such as :

· Internal Awards

· External Recognition

· External Awards

Please provide evidence of any recognition received.




Impact on LGBTQ People
	IMPACT ON LGBTI PEOPLE

	(a)
	To what degree did you consult LGBTQ people post release of the campaign to determine its impact or effectiveness?

Please indicate the degree to which LGBTQ people were consulted post-campaign in terms of its impact/effectiveness.

Please identify:

· consultation means (survey/calls/others)

· evidence example of feedback (attached file)
· overall  LGBTI respondent results (what worked, what didn’t, anything that would be done differently)



Overall Effectiveness

	OVERALL EFFECTIVENESS

	(a)
	Please articulate how the overall effectiveness of the campaign was assessed/measured.



	(b)
	Please provide any short summary of campaign effectiveness along with any data to support your response.
Please provide evidence.




Key Reasons

	KEY REASONS FOR NOMINATION

	(a)
	In one short paragraph, please articulate the most significant reason for why your campaign should be the recipient of this award. If your campaign is the recipient of the award, this will be read at the Awards Event.
[Paragraph Here]



Additional Work

Please identify any additional information, not covered previously that you would like to include in support of this nomination.

If the space within this section is not adequate for your evidence, please save in a separate file including the Question Number and Name in the filename.  

· Please indicate that you have attached a separate document within the evidence column provided.

	ADDITIONAL WORK 

	(a)
	Item Name 
	Please provide details and evidence to support your response.


	(b)
	Item Name
	Please provide details and evidence to support your response.


	(c)
	Item Name
	Please provide details and evidence to support your response.


	(d)
	Item Name
	Please provide details and evidence to support your response.
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